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About Aging Health

Aging Health provides a complete information solution through authoritative
commentary, assesment and debate on the scientific and clinical issues in
healthcare provision for the elderly.

The journal covers:

¢ Leading Reviews on current and emerging topics relating to the safe and
effective management of therapy in the elderly, subject to peer review.

e Cutting-edge Editorials discussing contentious issues

* Drug Evaluations - assessments of individual medicines discussing the role
of the therapeutic approach in current treatment practices, written from
an independent perspective

e Comprehensive Clinical Trial Reports of recently completed or ongoing
clinical studies in the elderly

e Priority Paper Evaluations reviewing significant, recently published articles
carefully selected and assessed by specialists in aging health

Readership & Demographics

Aging Health is available by individual and institutional subscription. The
journal has a worldwide circulation of 990 and due to our extensive global
e-license and academic access programme, it has an estimated readership of
approximately 10,500.
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Advertising Rates & Discounts

Full page 4-colour £1,750.00
Full page b/w £1,310.00
Half page 4-coulour £1,240.00
Half page b/w £910.00
Inside front cover surcharge £440.00
Inside back cover surcharge £220.00

Please contact s.boisseau@futuremedicine.com to place your booking

Inserts

Loose-leaf insert mailings can be undertaken — please contact

s.boisseau@futuremedicine.com

Series Booking Discounts

Series of two advertisements:  10%
Series of three advertisements: 12.5%
Series of four advertisements:  15%
Series of six advertisements: 20%
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Other titles from Future Medicine

‘ USA: 46%

Europe: 36%

An academic journal
dedicated to preventive and
proactive strategies to help

~ Rest of World: 10%

‘ Asia/Pacific: 7%

“ Latin America: 1%

Primary audience:
Neurologists, Gerontoligists, Cardiologists, Other Clinicians, Research Clinicans,
Scientists

Secondary audience:
Pharmaceutical, Policy & Decision Makers, Healthcare, Regulatory
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For more information on Aging Health including the international editorial board member
please go to www.futuremedicine.com

people age independently and

to delay or esape age-related
illness has been sorely needed.
The birth of Aging Health comes
at a very opportune time.

Tom Perls, Boston University,
USA
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